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needed a robust and accurate measurement foundation. Like many the high-quality data necessary to fuel our

Goog Ie Tag Gateway digital advertisers, it faced issues with data collection reliability and Al campaigns. We've moved from

ensuring campaign performance due to increasing browser privacy
restrictions and third-party cookie deprecation. DoyouSpain sought uncertainty to a strategy based on reality.”
a solution to recover lost conversions and guarantee data quality to

feed Al-powered campaigns like Performance Max and Demand David Gonzalez, Chief Marketing Officer, DoYouSpain
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centric solution, the company was able to maintain robust data

integrity and future-proof its measurement. It validated the results

using a Causal Impact Analysis to accurately quantify business

impact. Primary Marketing Objective
Partnering with TRKKN: Through TRKKN's technical consulting and
implementation support, DoyouSpain executed a seamless project.
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The Results Featured Product Area
The Causal Impact analysis revealed that implementing GTG and

sGTM allowed DoYouSpain to observe 11.7% more conversions in
Google Ads. This was critical for feeding Al with high-quality data
for better campaign optimization and ROI. Deploying GTG with

sGTM strengthened the company’s digital maturity towards T R K K rm G I
‘ pany’s dital maturty ta Google Ads

advanced machine learning bidding and targeting.
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About Google Ads: Google Ads is a digital advertising solution for businesses of all sizes. Whether you're a small business owner or enterprise marketer, Google Ads delivers reach, relevance, and trusted results to help you grow your business.
Learn more at ads.google.com/home.© 2025 Google LLC. All rights reserved. Google and the Google logo are trademarks of Google LLC. All other company and product names may be trademarks of the respective companies with which they are associated.
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