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Individual ratings Newest trips firs\/ Hotel in general 53/6

THOMAS staf, clean faciltes, and good value for money.
d those seeking relaxation.
Ages 56-60, ravels as a single,
in November 2025

th beach desig and aadtonat ees fo sun
0 evauation s oungers.

Aweek off service - 54/6

1 stayed at the hotel during the first week of
December to completely unwind and recover
from the daily grind of work. | enjoyed it very
much. The food (breakfast with half board) was @ Sometimes only Spanish-speaking staff are
varied and good. The location right on the available, which can make communication

Atlantic coastis superb. | highly recommend it

for an affordable week's getaway.

Excellent service, very friendly and helpful staff
Who take care of the guests.

- Food & Drink ~ 5.2/6

Delicious food of good quality and variety; the
Holger buffet is particularly praised. Reasonable drink
Ages 51-55, ravels as a single, prices.
in November 2025 © The food could be mare vared,especially at the
) evatvation s live cooking station.
Nice hotel with a 5-star sandy beach and Room ~ 4.8/6

excellent service.

Clean rooms with comfortable beds, but some
Except for one building, it’s not brand new, but are dated and not modern.
absolutely clean, well-maintained, nicel

@ Some rooms need renovation, and the open
bathroom design is impractical for families.
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The Challenge

I'tur faced a clear challenge on its hotel detail pages: information
overload. Many hotels featured hundreds or even thousands of
unstructured text reviews, forcing users to invest significant effort
in filtering what actually mattered to them. The result was a high
cognitive load, longer decision times, and an increased risk of
user fatigue and drop-offs.

The Approach

To reduce this friction, I'tur — together with TRKKN — introduced
an Al-driven feature that summarizes the most recent customer
reviews per hotel. Instead of scrolling through long review lists,
users were presented with concise, structured summaries across
key categories such as Hotel, Service, Food, and Room. This
allowed users to understand the main pros and cons at a glance.
The impact of this new experience was validated through a
rigorous A/B test.

Partnering with TRKKN

TRKKN supported I'tur as the technical partner for
experimentation and implementation. While I'tur provided the
visual designs and Al-generated review content, TRKKN was
responsible for building the A/B test variation and setting up the
experiments in Optimizely. As an Optimizely Platinum Partner,
TRKKN ensured a robust, scalable setup and reliable test
execution.
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The Results

UX Impact: The primary UX win was a noticeable reduction in
cognitive load. Users no longer needed to sift through individual
reviews but could quickly scan structured summaries to find
relevant information.

Business KPIs: This smoother, less distracting experience
translated directly into financial results. For visitors who accessed
the reviews tab, we saw a significant increase in progression to
the booking form, which ultimately drove a higher booking rate
for this group.
“The Al summaries delivered a much
larger uplift in bookings than
expected, highlighting the power of
the idea and the collaboration behind
it.”
Manuel Butzke, Senior Analyst - Digital Marketing
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